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Brand Creation, Logo & Identity, and
Packaging for Grams BKK
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Introduction :

BrandingandPackagingDesignforGramsBKK
Branding and packaging design for Grams, a Cannabis dispensary that focuses on
seeking and providing high-quality and exotic grade

Cannabis for professionals. Based on the brand'’s concept, we created the brand
name “Grams”and brand personality and as well as packaging design that aimed to
elevate as tandard of Cannabis product design and change the perception of Cannabis
culture away from hippy and psychedelic approaches to focus solely on the positive
outcome. Therefore the brand concept "The Creation’ is used to interpret change and as
well into the theme of th ir packaging set under ‘The Inspiring Change’concept.

Not only aesthetic and concept communication that we focused on,but also
solving the pain-point issues faced by the users and customers when ordering Cannabis
products. Regarding the protection of the buds and noticeable strong smell when
delivering. Thus we designed an additional carrier bag or shopping bag beside the
packaging containers to fix the problems.

The container is designed to firmly contain and protect the Cannabis buds and
showcases the vision of the brand. It is composed of 2 layers of plastics, the lining
inside is made out of PET Plastic for food safety reason, and PP Plastic for the outer
layer. The outer layer showcases the design concept of “The Inspiring Change” by
showcasing the name of the songs that have made impacts and changes society, the
typography approach are also the reinterpretation of the cloud that signify creativity,
and symbolizing the culture and process of Cannabis inhaling that ignites creativity. The
bottom of the container has the sticker that informs all the basic in formations of
product; species, warnings, weight to our users to properly enjoy our product and be
informed.

The carrier bag/box is designedas a solution for protection during
transportation and to protect the privacy of user. The bag template is the reinvention of
the typical shopping bag that we adapted to make the special mechanic that the top of
the bag can be folded and perfectly snaps with the hole on the left and right side of the
bag, and transforms into a completely sea land conceal the contents inside. The
shopping bag also houses the trays that can firmly hold the container by just a simply
pushing the container down the marking line on the tray to lock the container in place.

As a result the brand and identity design and packaging for Grams has become
the first step that will elevate the Cannabis perception and usage culture by educating
and giving the right information to properly use the product through the vision of
Grams.




Objectives:

To elevate the Cannabis culture and change the perception of underground
usage culture by educating and giving the right information through branding and
packaging design to properly use the product and feel proud and acceptance.

Methodology:

Branding and packaging design for Grams, a Cannabis dispensary that focuses
on seeking and providing high-quality and exotic grade Cannabis for professionals.
Based on the brand ’'s concept, we created the brandname “Grams” and brand
personality and as well as packaging design that aimed to elevate a standard of
Cannabis product design and change the perception of Cannabis culture away from
hippy and psychedelic approaches to focus solely on the positive outcome. Therefore
the brand concept ‘The Creation’ is used to interpret change and as well into the theme
of their packaging set under ‘The Inspiring Change’ concept.
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